


MONCLER VALULES

PUSH FOR HIGHER PEAKS
BRING OTHER VOICES IN
EMBRACE CRAZY
KEEP WARM
PLAN BEYOND TOMORROW



MONCLER PURPOSE
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COMPANY OVERVIEW



OUR STORY IS MADE OF HERITAGE, UNIQUENESS, QUALITY, CONSISTENCY AND ENERGY

Moncler creates
the first nylon jacket

1954
©

Moncler brand is acquired
by Remo Ruffini

2003
.

Moncler’s revenues
surpassed 1bn euros

2016
.

Moncler launches
its directly managed
e-commerce in Korea

2019

®
1952

The company is founded
in Monestier-de-Clermont,
near Grenoble (France)

®
‘50 - ‘60

Moncler supplies products
for important expeditions
and for the Winter
Olympic Games

®
2013

Moncler is listed on the
Milan Stock Exchange

®
2018

Moncler launches a
new creative project
Moncler Genius—One

House Different Voices
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COVID-19 PANDEMIC IS ENHANCING UNCERTAINTIES ON 2020 RESULTS

Revenues (Eur M) 1800 COVID-19
IMPACTS
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2008-2017 2018 and beyond:
10 years of expansion The era of digitalisation

Moncler is ready to restart stronger post Covid-19

PRODUCT
Gammes, hew categories
GENIUS
DISTRIBUTION
Retail development
Omnichannel
CLIENT

New Nationalities
New attitudes

COMMUNICATION
Tailored/CRM communication
Digital







