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\?/\ 9M 2017 REVENUES
&} DOUBLE -DIGIT GROWTH CONTINUED WITH ALL REGIONS AND CHANNELS DRIVING PERFORMANCE
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Consolidated revenues: Eur 736.8m, +16% at constant exchange rates (+15% reported)

International market revenues: Eur 622.9m, +19% at constant exchange rates (+18%
reported), representing 85% of consolidated revenues (83% in 9M 2016)

Retail revenues: Eur 477.8m, +20% at constant exchange rates (+19% reported),
representing 65% of total revenues (63% in 9M 2016)

Wholesale revenues: Eur 259.0m, +9% at constant exchange rates (+8% reported),
representing 35% of total revenues (37% in 9M 2016)

Directly Operated Stores (DOS) rose to 195 units as of 30 September 2017 versus 190
as of 31 December 2016 and 191 as of 30 June 2017

Wholesale mono-brand network reached 48 Shop-in-Shops (SiS) versus 42 as of 31
December 2016 and 46 as of 30 June 2017

(™) This applies to all pages: rounded figures, unaudited data



?/\ REVENUE BREAKDOWN BY REGION:
F EMEA AND ASIA CONTINUED TO OUTPERFORM (*)

REVENUE ANALYSIS (Eur M)

YoY Growth YoY Growth

Reported Const. FX
736.8 +15% +16%
+14% +14%
+19% +19%
+18% +21%
+4% +4%
9M 2016 9M 2017
W% 17% L7%8 15% B Americas
B Asia & RoW
m EMEA
m ltaly

Moncler delivered double-digit
growth again in Q3 2017, with revenues
up 15% (+16% in 9M 2017)

EMEA showed solid growth in both
distribution channels, with the UK and
France outperforming

Revenues in Asia & RoW accelerated
in Q3 2017 with APAC outperforming

In the Americas double-digit growth
continued, with a solid contribution
from both channels

Italy recorded a good performance,
with both distribution channels
showing positive organic growth

(*) All growth rates are at constant currencies,
unless otherwise stated



(?/‘ REVENUE BREAKDOWN BY DISTRIBUTION CHANNEL:
F SOLID ORGANIC GROWTH SUPPORTED BY BOTH DISTRIBUTION CHANNELS *

REVENUE ANALYSIS (Eur M)

YoY Growth  YoY Growth ) .
gepo:t%d gonstToFX @ Retail re\{epues contllnued to gr_ow at
double-digits (+20% in 9M and in Q3
736.8 +15% +16% 2017), driven by sound organic growth

and new space

- Start of FW 2017 collections highly
encouraging

- Complementary categories
outperforming

- Online strong
- Retail KPIs continue to improve

- Important openings/relocations
expected in Q4

+19% +20%

+8% +9%
Wholesale revenues grew 9% in 9M
and in Q3 2017 thanks to solid organic

9M 2016 9M 2017 growth and shop-in-shop development

B Retail

m Wholesale

(*) All growth rates are at constant currencies,
unless otherwise stated



?//\ FOCUS ON EMEA (INCLUDING ITALY): 6
\&} SOUND ORGANIC GROWTH CONTINUED (%)

REVENUE ANALYSIS (Eur M)

m ltaly YoY Growth  YoY Growth @ EMEA achieved outstanding results
" EMEA Reported  Const. FX |
736.8 +15% +16% good distribution o
channels grew -digits
639.3 In
&
channels

&

solid
+18% +21%
@ organic growth
both
+4% +4% -

9M 2016 9M 2017

17% 17% 17% 15%

34% 32% 35% 33%

(*) All growth rates are at constant currencies,
unless otherwise stated



