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Moncler Brand Highlights

Together
we stand

Moncler Brand "TogetHER we stand” brand statement in support of women rights: the Group will offer travel
and lodging to any of the colleagues in need of safe reproductive care options that are not
ensured where they live.

Moncler partnership with Daniel Arsham and Lewis Hamilton’s Mission 44 foundation,
on the back of Monaco Fl.

Communication campaign on Moncler perfume, including global launch on moncler.com.

Moncler Collection Moncler Voices Summer edition featuring personal perspectives from talent like
Gabriel Moses, Grey Sorrenti and Minhyun Woo powered by a partnership with iD
Magazine.

Moncler “Summer of lightness” program for moncler.com supporting Summer Collections.
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Moncler Brand Highlights
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Launch of Moncler Genius x Gentle Monster, including pop-up executions and

Moncler Genius
communication campaign.

Launch of Moncler Genius x JWA across retail, press and social media, with some strong
impact on editorial content around the globe.

Moncler Grenoble Moncler Grenoble introduced its latest collection: DayNamic.
This collection reinforces the commitment of Grenoble in becoming the ultimate collection

for the outdoors, all year around.

Fall / Winter DayNamic will debut by the end of July 2022.
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Stone Island BRAND Highlights

Increased control of the market thru direct management of some relationships with key
wholesale partners, the e-commerce since the end of June and the physical London store
shortly.

Stone Island x Supreme

The seventh collaboration between Stone Island and Supreme: a selection of products with
the Stone Island compass logo ranging from reversible synthetic fur coats, to hoodies, t-shirts,
tracksuits, and logo-branded accessories.

Stone Island x New Balance

Two new colorways of the FuelCell RC Elite V2, designed by New Balance's Tokyo Design
Studio, with a full-length carbon fiber plate with energy return and an upper breathable
mesh, inspired by the 574 model.

Milan Design Week installation

Installation of 100 numbered items of the Prototype Research_Series 06 Dévoré with
Kevlar® Core, a recurring event to give light to the Stone Island research.
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H1 2022 Results Key Highlights

CONTINUED SOLID DOUBLE-DIGIT GROWTH IN Q2 FOR BOTITI BRANDS.

GCROUP REVENULES MONCILER REVENUES

H1 revenues EUR 918.4m, +46% vs 2021 H1 revenues EUR 724.3m, +27% vs 2021
Q2 revenues EUR 328.5m, +26% vs 2021 Q2 revenues EUR 250.9m, +23% vs 2021

STONE ISLAND REVENUES (Consolidated since 1 April 2021)
H1 revenues EUR 194.1m, +33%2 vs 2021
Q2 revenues EUR 77.6m, +35% vs 2021

GROUP EBIT GROUP NIET RESULT
EUR 180.2m, with a margin on sales of 19.6% EUR 211.3m, with a margin on sales of 23.0%

GROUP NET FINANCIAL POSITION (excl. II'RS 16)
EUR 356.3m of net cash
(vs EUR 729.6m as of 31 December 2021)

(vs EUR 92.8m?® and 14.9% margin in H1 2021) (vs EUR 58.7m and 9.4% margin in H1 2021)

YoY cFX vs 2021 YoY cFX vs 2019
Q2 H1 Q2 H1

328.5 918.4 +26% +46% +69% +62%

250.9

(EUR M)

194.1 +35% +33%? +52% +61%

116.5

+23% +27% +30% +28%

STONE ISLANDH
MONCLERE

(1) This applies to all pages of this presentation if not otherwise stated: comments at constant FX
rates, all data includes IFRS 16 impact; rounded figures; (2) Pro-forma data determined comparing
consolidated revenues of the first six months of 2021 equal to EUR 144.3 million; (3) H1 2021 data
include PPA and adjustments for the Stone Island transaction; (4) Stone Island Q2 revenues
included in the Group's H1 results as the consolidation occurred on 1 April 2021

H12021 Q12022 Q2 2022 H12022
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MONCLER Revenues by GEOGRAPHY

H1 2022 Moncler brand revenues reached
EUR 724m, +27% vs 2021 (+28% vs 2019).

Q2 reported a 23% growth vs 2021 and +30% vs 2019
accelerating versus pre-pandemic levels in all regions
excluding APAC.

ASIA (which includes APAC, Japan and Korea) in
Q2 reported +18% vs 2021 and +30% vs 2019,
driven by the outstanding growth of Korea and a
strong double-digit increase in Japan.

APAC was negatively impacted by the lockdowns
in Chinese mainland in April and May, while June
improved significantly with the reopening of all
the stores.

EMEA revenues increased in Q2 by 32% vs 2021 and 18% vs 2019,
driven by a solid demand from locals and North Americas tourists.
France, Middle East and Germany were the higher contributors to this
growth.

AMERICAS reported a solid performance in Q2, with revenues up +17%
vs 2021 and +65% vs 2019, driven by USA.

(EUR M)

565.5

167.4

H12021 Q12022

250.9 724.3

264.5
333.1 +18% +16%

Q2 2022 H12022

vs 2019
Q2

+30%

H12022 (% on Tot)

YoY cFX vs 2021
Q2 H1

+23% +27%

+17% +28% +65%

+32% +42% +18%
H12021(% on Tot)

+30%

AMERICAS
EMEAE
ASIAE
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MONCILER - Revenues by CHANNEL,

Moncler DTC! revenues reached EUR 556m in H1 2022, In the second quarter DTC revenues reported WHOLESALE revenues rose to EUR 168m, up 13% vs 2021 (+25% vs
+31% vs 2021 (+29% vs 2019). +27% vs 2021 and +24% vs 2019, driven by the 2019).

strong local demand in all markets, with Korea
CSSG at +19% in H1 2022, notwithstanding the and Japan outperforming. In the second quarter the channel grew 14% vs 2021 and +48% vs 2019,
negative performance of Chinese mainland. driven by a good performance of Spring / Summer collections.

Direct online continued to strongly outperform in

all markets.

YoY cFX vs 2021 vs 2019 H12022 (% on Tot)
Q2 H1 Q2

(EURM)

250.9 724.3 +23% +27% +30%

168.3 +14% +13% +48%

565.5

H12021(% on Tot)

+27% +31% +24%

H12021 Q12022 Q22022 H12022 WHOLESALER

(1) Direct-to Consumer “DTC" includes revenues from DOS, direct online and e-concession



Moncler Direct Online

HT 2022 PERFORMANCE

.com KPlIs

Traffic

"logged in" customers
Product page view
Average order value

Revenues!

(1) Direct online includes revenues from .com and e-concession

H12022 Financial Results

vs 2021
c. +20%
c. +150%
c. +60%
c. +10%
+61% cFX

China Focus

. Strong performance across Mini Program on WeChat.
. TMALL launch in Q3 2022,

Paid Media Mix

. E-commerce transactions coming from social channels were up c. +80% vs 2021

SOCIAL MEDIA PRESENCE

©) {in W%~ Io[E]J J[@
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STONE ISLAND — Revenues by GEOGRAPHY

Stone Island revenues reached EUR 194m in H1 2022,  ltaly, France and Germany, representing 40% of  ASIA (which includes APAC, Japan and Korea) reported +107% vs 2021

+33% vs 2021 pro-formal, with Q2 up +35% vs 202, the Brand's revenues, outperformed the average  in Q2, driven by the internalisation of the Korean market occurred in
supported by a sound double-digit growth in all of the region in Q2. January 2022. Solid double-digit performance was reported also in
regions. Japan while APAC has been penalised by the Covid-19 restrictions.

EMEA, which is the main region of the Brand, grew 23% AMERICAS grew +39% in Q2 vs 2021, driven by both channels.

in Q2 vs 2021 in line with Ql performance.

YoY cFX vs 2021 vs 2019 H12022 (% on Tot)
Q2 HY! Q2

(EUR M)

/7.6 194.1 +35% +33% +52%

53.4
116.5

18.5

Consolidated

56.2

+39%  +52% +77%

+107% +78% +238%

H12021* (% on Tot)

+23%  +23% +29%

AMERICAS

H12021 Q12022 Q2 2022 H12022 ASIAM

EMEAE

(1) Pro-forma data defermined comparing consolidated revenues of the first six months of 2021 equal to EUR 144.3 million
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S TONE ISLAND — Revenues by CHANNEL

Stone Island wholesale business grew 8% in Q2 vs Stone Island DTC revenues in Q2 grew 106% vs Korean DTC business after the internalisation is performing well driven
2021, driven by all the main markets, notwithstanding 2021 with solid double-digit growth in EMEA and by the strong brand awareness in the market.

the conversion into retail of the Korean market Americas and triple-digit growth in Asia driven by

occurred at the beginning of the year. Korea. Stone Island direct online continued to report a solid double-digit

growth. UK e-commerce directly managed since the end of June.

YoY cFX vs 2021 vs 2019 H12022 (% on Tot)
Q2 HY! Q2

(EUR M)

/7.6 1941 +35% +33% +52%

Consolidated

562

32.8

+106% +112% +187%

H12021* (% on Tot)

40.5

+8% +13% +12%

H1 2021 Q12022 Q2 2022 H12022 WHOLE A Em
(1) Pro-forma data defermined comparing consolidated revenues of the first six months of 2021 equal to EUR 144.3 million
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Group Mono-Brand Store Network

Group retail network counted 292 DOS as of 30 June:  Changes occurred in Q2:
* 238 Moncler * Moncler: opening of Sydney airport and closure of Paris Printemps du Louvre
* 54 Stone Island * Stone Island: no change in the quarter

X
™
a

30.06.2022 31.03.2022 31.12.2021

Group Moncler Stone Island |Group Moncler Stone Island |Group Moncler Stone Island
Asia 146 18 28 145 nz 28 121 nz 4
EMEA 104 84 20 105 85 20 104 84 20
Americas 42 36 6 42 36 6 42 36 6
RETAIL 292 238 54 292 238 54 267 237 30

WHOLESALE _ 64 35 100 65 35 122 64 58



Sydney airport
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Group Income Statement

Gross margin decrease in HI 2022 vs H1 2021 due to The Stone Island brand tax value realignment H1 2019 revenues at EUR 570.2m and EBIT at EUR 102.6m (18% margin).
the higher incidence of wholesale arising from the six ~ generated a tax saving of EUR 92.3m entirely

months consolidation of the Stone Island brand. reported in H1 2022, net of this effect tax rate
would have been 29%.

REVENUES

H12022
EURm %

100.0%

H12021
EURm %

100.0%

FY 2021
EURm

%

100.0%

YoY performance

GROSS MARGIN

+48%

73.8%

+54%

+42%

Selling (314.9) (34.3%) (229.9) (37.0%) (588.3) (28.8%)
G&A (132.7) (14.4%) (106.7) (17.2%) (233.5) M.4%)
Marketing (50.0) (5.4%) (38.2) (6.1%) (142.1) (6.9%)
19.6%
Net financial® (11.6) (1.3%) (9.7) (1.6%) (21.6) (1.1%)
EBT 168.5 18.4% 83.1 13.4% 581.5 28.4%
Taxes 42.7 4.7% (24.2) (3.9%) (170.1) (8.3%)
Tax Rate (25.3%) 29.1% 29.2%

GROUP NET RESULT

23.0%

YoY performance

+260%

+37%

(1) Hl and FY 2021 data include PPA and transaction adjustments for the Stone Island transaction and the related tax impact (EUR 10.Im in HI and EUR 23.8m in FY 2021 af EBIT level)

(2) EBIT includes stock-based compensation of EUR 16.0m (EUR 14.9m in H1 2021 and EUR 28.6m in FY 2021), positive IFRS 16 impact of EUR 11.3m (EUR 7.8m in H1 2021 and EUR 16.8m in FY 2021)
3

(3) Net financial result includes interest on lease liabilities of EUR 10.5m (EUR 9.3m in H1 2021 and EUR 19.5m in FY 2021)
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Net Capex

Consolidated capex reached EUR 36.5m in H1 2022,  Infrastructure capex largely due to investments in
with an incidence on revenues of 4.0% compared with  production, logistics and IT.

EUR 49.8m in H1 2021, which included EUR 11.1m of one-

off key money.

Stone Island capex were equal to EUR 4.5m in H1 2022.

(EUR M) % INCIDENCE on revenues

4.0% 8.0% 6.1%
124.7

49.8
36.5

19.4

H12022 H12021 FY 2021 INFRASTRUCTUREZ
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Net Working Capital

Net working capital reached EUR 187.2m as of 30 June Continued the great control of working capital
2022, equal to 8.0% of LTM revenues. levels at both brands.

(EUR M) % INCIDENCE on LTM revenues

8.0% 9.6% 7.0%

187.2
180.0 148.8

30.06.2022 30.06.2021 31.12.2021

ACCOUNTS RECEIVABLE
INVENTORY
ACCOUNTS PAYABLEE
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Net Financial Position

At 30 June 2022, Group's net financial position was In H1 2022 the Group absorbed EUR 373.3m of At 30 June 2022, lease liabilities were equal to EUR 739.9m, compared
positive and equal to EUR 356.3m. net cash, after the payment of EUR 156.4m with EUR 710.1m at 31 December 2021 and EUR 734.9m at 30 June
dividend, EUR 48.4m of buyback and EUR 124.1m  2021.
of extraordinary tax payment for the Stone Island
brand tax value realignment.

(EURM)

729.6

356.3 933.9

FINANCIAL DEBT

30.06.2022 30.06.2021 31.12.2021 chsh Ans Al INANCIAL DEBTH

(1) Excluding lease liabilities arisen from the adoption of the IFRS 16 accounting principle
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Balance Sheet Staterment

At 30 June 2022, other non-current assets/{liabilities)
are net of EUR 216.3m deferred tax liabilities used in
the Stone Island brand tax value realignment.

30/06/2022 31/12/2021 30/06/2021

EUR m EUR m EUR m
Intangible assets 1,671.9 1,673.5 1,681.9
Tangible assets 249.0 257.1 242.2
Right-of-use assets 681.8 656.2 675.5
Other non-current assets/(liabilities) 2311 (8.6) (16.6)
TOTAL NON-CURRENT ASSETS 2,833.8 2,578.2 2,582.9
Net working capital 187.2 148.8 180.0
Other current assets/(liabilities) (124.8) (223.7) (98.7)
TOTAL CURRENT ASSETS 62.4 (74.9) 81.3
INVESTED CAPITAL 2,896.3 2,503.4 2,664.2
Net debt/(net cash) (356.3) (729.6) (233.9)
Lease liabilities 739.9 710.1 734.9
Pension and other provisions 22.5 23.8 20.5
Shareholders' equity 2,490.1 2,499.1 2,142.7

TOTAL SOURCE 2,896.3 2,503.4 2,664.2
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Cash Flow Statement

H12022 H12021 FY 2021

EUR m EUR m EUR m
EBIT 180.2 92.8 603.1
D&A 51.0 42.0 88.8
Other non cash adjustments 4.7 7.1 1.8
Change in net working capital (38.3) 61.2 92.3
Change in other assets/(liabilities) (342.6) (77.2) 51.8
Capex, net (36.5) (49.8) (124.7)
OPERATING CASH FLOW |(]8].4) |76.0 |723.]
Net financial result (1.1) (0.4) (2.1)
Taxes 43.0 (24.6) (170.7)
FREE CASH FLOW |(139.6) 510 |550.3
Dividends paid (156.4) (18.3) (120.7)
Stone Island transaction - (551.2) (551.2)
Changes in equity and other changes (77.3) (2.9) (4.2)
NET CASH FLOW |(373.3) |(62].4) |(]25.7)
Net financial position - Beginning of period 729.6 855.3 855.3
Net financial position - End of period 356.3 233.9 729.6
CHANGE IN NET FINANCIAL POSITION |(373.3) |(62].4) |(]25.7)

(1) Excluding the impact of the lease liabilities
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Sustainability Update

Climate Change Moncler Group commits to net-zero by 2050.

Think Circular & Bold Moncler Born to Protect Spring / Summer 2022 collection well received.
Stone Island's launch of cotton upcycling product range from production scraps.

Ongoing integration of lower impact materials across all collections to reach 50% of lower impact
yarns and fabrics by 2025.

Sustainability ratings Ranked 29 in the Specialized Retail sector - Advanced level on Moody’s ESG Solutions.
MoODY’s | ESG Solutions
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EBITDA reconciliation

H12022 H12021 FY 2021

EUR m % EUR m % EUR m %
EBIT ‘]80.2 19.6% ‘92.8 14.9% 603.1 29.5%
D&A 51.0 5.6% 48.4 7.8% 88.8 4.3%
Rights-of-use-amortisation 74.4 8.1% 63.9 10.3% 137.5 6.7%
Stock-based compensation 16.0 1.7% 14.9 2.4% 28.6 1.4%
EBITDA Adj. 321.6 35.0% 220.0 35.4% 857.9 41.9%
Rents associated to rights-of-use (85.6) (9.3%) (71.7) (1.5%) (154.3) (7.5%)
EBITDA Adj. pre IFRS 16 236.0 25.7% 148.3 23.8% 703.7 34.4%

(1) Hl and FY 2021 data include PPA and transaction adjustments for the Stone Island transaction, with an impact at EBIT level of EUR 10.1m in HI and EUR 23.8m in FY 2021
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REVENUES

YoY performance

GROSS MARGIN

EUR m

%

75.2%

EUR m

%

1,099.3 77.2%

EUR m

279.6

%

69.3%

EUR m

810.1

%

78.1%

EURm

437.2

H12019

%

76.7%

H2 2019

EURm

|62]48 100.0% |],424.3 100.0% |403.3 100.0% |1,037.] 100.0% |570.2 100.0% |],057.5

|467.6 |828.1

%

100.0%

78.3%

1,566.9

2,046.1

|1,089.6

100.0%

76.6%

FY 2019

EUR m

1,440.4 100.0% |],627A7

|1,265.3

75.6%

100.0%

(588.3) (28.8%) (463.6) (32.2%) (488.8) (30.0%)
(233.5) (1.4%) (173.4) (12.0%) (171.6)  (10.5%)
(142.1)  (6.9%) (83.8) (5.8%) M3.2) (7.0%)

Selling (229.9) (37.0%) (358.4) (25.2%) (190.9) (47.3%) (272.6) (26.3%) (206.9) (36.3%) (281.9) (26.7%)
G&A (106.7) (17.2%) (126.8)  (8.9%) (79.8)  (19.8%) (93.7)  (9.0%) (84.8) (14.9%) (86.8) (8.2%)
Marketing (38.2) (6.1%) (103.9) (7.3%) (44.3)  (M.0%) (39.5) (3.8%) (42.9) (7.5%) (70.3)  (6.6%)
14.9% (8.8%)

Net financial (9.7) (1.6%) m.9) (0.8%) (1.2) (2.8%) (12.1) (1.2%) (10.5)  (1.8%) (10.6)  (1.0%)
EBT 83.1 13.4% 498.4  35.0% (46.7) (1.6%) 392.2 37.8% 92.1 16.2% 378.6  35.8%
Taxes (24.2) (3.9%) (145.9) (10.2%) 15.1 3.7% (60.2) (5.8%) (22.1)  (3.9%) (89.9) (8.5%)
Tax Rate 29.1% 29.3% 32.3% 15.4% 24.0% 17.3%

GROUP NET RESULT

24.8%

(31.6)

(21.6)  (11%) (23.3) (1.6%) (21.1) (1.3%)
581.5 28.4% 345.5 24.0% 470.7  28.9%
(170.1)  (8.3%) (45.2) (3.1%) (112.0) (6.9%)
29.2% 13.1% 23.8%

YoY performance

+6%

+15%

+14%

+37%

(1) Hl and FY 2021 data include PPA and transaction adjustments for the Stone Island transaction and the related tax impact (EUR 10.Im in HI and EUR 23.8m in FY 2021 at EBIT level)

-16%

+8%
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2022 Revenues Quarterly performance

Group Ql 22 vs 21| 22vs 19| Q2 22 vs 21| 22 vs 19 | HI1 22 vs 21| 22 vs 19
EUR m 2022 2021 2019 cFX cFX 2022 2021 2019 cFX cFX 2022 2021 2019 cFX cFX
Moncler 473.4 3655 3785 +29% +27% 250.9 2001 1917 +23% +30% 7243 5655 570.2 +27% +28%
Stone Island 16.5 - - +31% +67% 77.6 56.2 - +35% +52% 194.1 56.2 - +33% +61%
Group total
Moncler Ql 22vs 21| 22 vs 19| Q2 22 vs 21| 22 vs 19| HI1 22 vs 21| 22 vs 19
EUR m 2022 2021 2019 cFX cFX 2022 2021 2019 cFX cFX 2022 2021 2019 cFX cFX
DTC 3772 279.2 2914 +34% +32% 178.7 139.2 145.6 +27% +24% 5559 418.4 4371 +31% +29%
Wholesale 96.2 86.3 87.1 +12% +12% 72.2 60.9 46.1 +14% +48% 168.3 147.1 133.2 +13% +25%
Moncler
Asia 2325 198.1 1711 +15% +37% 100.6 84.4 78.2 +18% +30% 333.1 282.6 2493 +16% +34%
EMEA 167.4 1M3.9 153.9 +48% +11% 97.2 73.9 83.5 +32% +18% 2645 187.8 237.4 +42% +13%
Americas 73.5 53.4 53.5 +36% +40% 53.1 41.8 30.0 +17% +65% 126.6 95.2 83.6 +28% +50%

Moncler

Stone Islandl Ql 22vs 21| 22 vs 19| Q2 22 vs 21| 22 vs 19| HI1 22 vs 21| 22 vs 19
EUR m 2022 2021 2019 cFX cFX 2022 2021 2019 cFX cFX 2022 2021 2019 cFX cFX
DTC 28.3 12.8 14.3 +119% +99% 32.8 15.7 1.4 +106% +187% 61.1 28.5 25.8 +112% +138%
Wholesale 88.2 75.3 55.4 +16% +59% 4L4.8 40.5 39.1 +8% +12% 133.0 115.8 94.5 +13% +40%

Stone Island

EMEA 848 689 549 +23% +54% 53.4 432 412 +23% +29% 1382 122 962 +23% +44%
. o o o N N . (1) Stone island consolidated
Asia 185 N4 75 +61% +152% | 149 68 43 +107% | +238% [ 333 182 N7 +78% +182% e | April 2021, comparison

Americas 132 78 74 +62% +76% 94 62 50 +39% +77% 226 140 124 +52% +77% Wit previous periods based

on pro-forma data

Stone Island
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26 October 2022

OM 2022 Interim Management Statement

SHAREHOLDING STRUCTURE! N. SHARES (M) IR CONTACTS
Double R S.r.l. 23.8% 65.1 ALICE POGGIOLI

Investor Relations Senior Manager
MARKET alice.poggioli@moncler.com
Morgan Stanley Investment Management Company 1.5% 31.3 CARLOTTA FIORANI
Capital Research and Management Company 5.0% 13.6 Investor Relations
Blackrock Inc. 4.2% 1.5 carlotta.fiorani@moncler.com
Treasury Shares 1.8% 4.9
Other Shareholders 53.7% 147.2 investor.relations@moncler.com
TOTAL 100.0% 273.7

(1) Last update 30.06.2022, Source Consob
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This presentation is being furnished to you solely for your information and may not be reproduced or redistributed to any other person.

This presentation might contain certain forward-looking statements that reflect the Company's management’s current views with respect to future
events and financial and operational performance of the Company and its subsidiaries.

These forward-looking statements are based on Moncler’s current expectations and projections about future events. Because these forward-looking
statements are subject to risks and uncertainties, actual future results or performance may differ materially from those expressed in or implied by
these statements due to any number of different factors, many of which are beyond the ability of Moncler to control or estimate. You are cautioned
not to place undue reliance on the forward-looking statements contained herein, which are made only as of the date of this presentation. Moncler
does not undertake any obligation to publicly release any updates or revisions to any forward-looking statements to reflect events or circumstances
after the date of this presentation.

Any reference to past performance or trends or activities of Moncler shall not be taken as a representation or indication that such performance,
trends or activities will continue in the future.

This presentation does not constitute an offer to sell or the solicitation of an offer to buy the Group's securities, nor shall the document form the basis
of or be relied on in connection with any contract or investment decision relating thereto, or constitute a recommendation regarding the securities of
Moncler.

Moncler’s securities referred to in this document have not been and will not be registered under the U.S. Securities Act of 1933 and may not be
offered or sold in the United States absent registration or an applicable exemption from registration requirements.

Luciano Santel, the Manager in charge of preparing the corporate accounting documents, declares that, pursuant to art. 154-bis, paragraph 2, of the
Legislative Decree no. 58 of February 24, 1998, the accounting information contained herein correspond to document results, books and accounting
records.



