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Brand Highlights

MONCLER GENIUS

On 25 Sept. Moncler presented MondoGenius, the Moncler’s very first digitally led brand event, connecting 11
designers across 5 cities in one show, hosted by global icon Alicia Keys.

This represented an inflection point for the Brand, opening the doors to million of consumers and communities
around the globe, who were able to see, interact with and enjoy the show across more than 30 digital
platforms, in addition to our first ever event inside Castello Sforzesco in Milan.

The results have surpassed all expectations with 510m video views and a reach of 4.2bn, breaking multiple
records.

Q3 LAUNCHES - Moncler Fragment
- Moncler 1952 M&W

- Moncler Hyke
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Moncler #WeloveWinter

Teaser of “We Love Winter” Moncler Fall/Winter 2021-22 global brand
campaign, featuring global icon Robin Wright and Dylan Penn among
other talents. Photographed by New York-based Australian photographer
ohnd diercfor Chris Colls, it has been exhibited in major capitals cities across
the world.

Moncler Perfume

Moncler and Interparfums unveiled the two first-ever Moncler fragrances:
Moncler pour Femme & Moncler pour Homme. Full launch in Q1 2022.

Stone Island x New Balance

Stone Island presented its RC ELITE V2_SI | NB sneaker, a new bold
interpretation of the iconic New Balance running shoe. The sneakers were
completely sold out within one hour online with extraordinary results on all
channels, including core e-tailers. In the END’s raffle, the shoe finished in

the top 10 ever sign-ups.
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OM 2021 Revenue Results

Group’s revenues results accelerated in Q3 vs pre-pandemic levels, with Moncler brand reaching double-digit growth™.

GROUP MONCLER STONE ISLAND

9M 2021 revenues EUR 1,177m +56% vs 2020; 9M 2021 revenues EUR 1,021m +36% vs 2020; 6M Cons. 2021 revenues EUR 156m (from 1 April).

+20% vs 2019. +4% vs 2019.

Q3 2021revenues EUR 555M +55% vs 2020; 3Q 2021 revenues EUR 455m +27% vs 2020; Q3 2021 revenues EUR 100m.

+33% vs 2019. +10% vs 2019.

(EUR M)
YoY cFX vs 2020 YoY cFX vs 2019
Q3 oM Q3 9M

555.5 1,177.2 +55%  +56% +33% +20%
T

765.1 455.3

+27% +36% +10% +4%

9M 2020 H12021 Q3 2021 9M 2021 STONE [SLAND

(*) This applies to all pages: Stone Island consolidated from 1/04/2021; if not otherwise stated % growth is at constant forex {(cFX); rounded figures
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Moncler - Revenue by Geography by

9M 2021 Moncler brand revenues reached 1,021m ASIA (which includes APAC, Japan and Korea) EMEA revenues (37% of 9M total revenues) showed tangible
(+4% vs 2019); Q3 accelerated further (+10% vs accelerated further in Q3 (+24% vs 2019), improvements in Q3 thanks to strong local demand and growth in
2019). contributing 46% of 9M total revenues. online, which largely offset limited international tourism. In Q3
2021 EMEA revenues almost closed the gap with 2019 (-2%).

APAC and Korea drove these improved results.

Chinese mainland and Korea continued to APAC revenues have further been fuelled by

outperform. ) ) AMERICAS (17% of 9M total revenues) in Q3 2021 recorded a +10%
accelerated growth on the Chinese mainland. . -
. . vs 2019. DTC accelerated further in the quarter, partially offset by
Performance in Japan slowed due to Covid-19 e e .
- differing timing in deliveries of wholesale.
restrictions.
(EUR M)
YoY cFX vs 2020 YoY cFX vs 2019
Q3 9M Q3 9M

455.3 1,020.9 +27%  +36% +10% +4%

+29% +60% +10% +14%
/7651
+25% +17% -2% -12%
+29% +45% +24% +18%
9M 2020 H12021 Q3 2021 9M 2021 A oA

ASIAR
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Moncler - Revenue by Channel

YoY

455.3 1,020.9 27

7651 318.8 + %
283.7
565.5

1471

+40%

702.1

9M 2020 H12021 Q3 2021 9M 2021

9M

+42%

YoY

+10%

%

9M

+ %




