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Brand Highlights

MONCLER GENIUS

On 25 Sept. Moncler presented MondoGenius, the Moncler’s very first digitally led brand event, connecting 11
designers across 5 cities in one show, hosted by global icon Alicia Keys.

This represented an inflection point for the Brand, opening the doors to million of consumers and communities
around the globe, who were able to see, interact with and enjoy the show across more than 30 digital
platforms, in addition to our first ever event inside Castello Sforzesco in Milan.

The results have surpassed all expectations with 510m video views and a reach of 4.2bn, breaking multiple
records.

Q3 LAUNCHES - Moncler Fragment
- Moncler 1952 M&W

- Moncler Hyke
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Moncler #WeloveWinter

Teaser of “We Love Winter” Moncler Fall/Winter 2021-22 global brand
campaign, featuring global icon Robin Wright and Dylan Penn among
other talents. Photographed by New York-based Australian photographer
ohnd diercfor Chris Colls, it has been exhibited in major capitals cities across
the world.

Moncler Perfume

Moncler and Interparfums unveiled the two first-ever Moncler fragrances:
Moncler pour Femme & Moncler pour Homme. Full launch in Q1 2022.

Stone Island x New Balance

Stone Island presented its RC ELITE V2_SI | NB sneaker, a new bold
interpretation of the iconic New Balance running shoe. The sneakers were
completely sold out within one hour online with extraordinary results on all
channels, including core e-tailers. In the END’s raffle, the shoe finished in

the top 10 ever sign-ups.
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OM 2021 Revenue Results

Group’s revenues results accelerated in Q3 vs pre-pandemic levels, with Moncler brand reaching double-digit growth™.

GROUP MONCLER STONE ISLAND

9M 2021 revenues EUR 1,177m +56% vs 2020; 9M 2021 revenues EUR 1,021m +36% vs 2020; 6M Cons. 2021 revenues EUR 156m (from 1 April).

+20% vs 2019. +4% vs 2019.

Q3 2021revenues EUR 555M +55% vs 2020; 3Q 2021 revenues EUR 455m +27% vs 2020; Q3 2021 revenues EUR 100m.

+33% vs 2019. +10% vs 2019.

(EUR M)
YoY cFX vs 2020 YoY cFX vs 2019
Q3 oM Q3 9M

555.5 1,177.2 +55%  +56% +33% +20%
T

765.1 455.3

+27% +36% +10% +4%

9M 2020 H12021 Q3 2021 9M 2021 STONE [SLAND

(*) This applies to all pages: Stone Island consolidated from 1/04/2021; if not otherwise stated % growth is at constant forex {(cFX); rounded figures
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Moncler - Revenue by Geography by

9M 2021 Moncler brand revenues reached 1,021m ASIA (which includes APAC, Japan and Korea) EMEA revenues (37% of 9M total revenues) showed tangible
(+4% vs 2019); Q3 accelerated further (+10% vs accelerated further in Q3 (+24% vs 2019), improvements in Q3 thanks to strong local demand and growth in
2019). contributing 46% of 9M total revenues. online, which largely offset limited international tourism. In Q3
2021 EMEA revenues almost closed the gap with 2019 (-2%).

APAC and Korea drove these improved results.

Chinese mainland and Korea continued to APAC revenues have further been fuelled by

outperform. ) ) AMERICAS (17% of 9M total revenues) in Q3 2021 recorded a +10%
accelerated growth on the Chinese mainland. . -
. . vs 2019. DTC accelerated further in the quarter, partially offset by
Performance in Japan slowed due to Covid-19 e e .
- differing timing in deliveries of wholesale.
restrictions.
(EUR M)
YoY cFX vs 2020 YoY cFX vs 2019
Q3 9M Q3 9M

455.3 1,020.9 +27%  +36% +10% +4%

+29% +60% +10% +14%
/7651
+25% +17% -2% -12%
+29% +45% +24% +18%
9M 2020 H12021 Q3 2021 9M 2021 A oA

ASIAR
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Moncler - Revenue by Channel by

Moncler brand DTC* revenues reached EUR 702m Japan direct online, internalised in July, has WHOLESALE revenues reached EUR 319m in 9M 2021, +5% vs 2019.
in 9M 2021, +4% vs 2019, equal to 69% of total delivered outstanding growth in the quarter.
revenues.

In Q3 wholesale rose 2% vs 2019, due to a differing timing in
China direct online internalisation has been deliveries and impacted by conversions from wholesale to retail.

In Q3 DTC revenues accelerated to +15% vs 2019, completed in mid October.

boosted by improved performance in most regions
and outstanding results in e-commerce.

(EUR M)
YoY cFX vs 2020 YoY cFX vs 2019
Q3 9M Q3 9M

455.3 1,020.9 +27%  +36% +10% +4%

7651 +10% +23% +2% +5%
+40% +42% +15% +4%
9M 2020 H1 2021 Q3 2021 9M 2021 W"'OLESE')ATL(E:

(*) Direct-to Consumer (DTC) includes revenues from DOS, direct online and e-concessions
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Stone Island - Revenue Results e

Stone Island — consolidated from 1 April 2021 — In 9M 2021, EMEA revenues accounted for 78%  WHOLESALE business contributed 78% of total revenues in 9M.

contributed EUR 156.4m to the 9M Group's results. In  of total revenues.

Q3 the brand recorded revenues of EUR 100.1m. DTC performance has been driven by sound organic growth and
Italy, the most important market in the region, some new openings. Online remained strong.

In the first nine months of the year (i.e. including also  contributed to some 30% of the EMEA revenues,

Q1 not consolidated) Stone Island revenues have followed by the UK, Germany and the

been equal to EUR 244.4m, with a +27% growth vs Netherlands.

9M 2019.

(EUR M)

6 months consolidated
2021 by geo (% on Tot)

6 months consolidated

100.1 156.4

AMERICAS.
81.4 EMiam
56.2

6 months consolidated

2021 by channel (% on Tot)

40.5

DTCH
WHOLESALER

Q12021 Q2 2021 Q3 2021 9M 2021
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Group Mono-Brand Store Network

Changes occurred in Q3:
* Moncler: +9 DOS, including the flagships of Milan Galleria, Hangzhou MixC, Chengdu
* Stone Island: unchanged

Group retail network counted 263 DOS as of September:
* 233 Moncler
* 30 Stone Island

30.09.21 30.06.21 31.12.2020
Group Moncler Stone Island Group Moncler Stone Island Moncler
Asia 19 15 4 m 107 4 104
EMEA 102 82 20 101 81 20 80
Americas 42 36 6 42 36 6 35

RETAIL

2

63 233 X10) 254 224 K10) 219
2 64 58 1n9 63 56 63
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Milano Galleria Flagship
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Los Angeles Rodeo Drive Relocation ‘
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Sustainability Update

Moncler Born to Protect Moncler Born to Protect product range extended to Moncler Genius.

c. 30% of Moncler Genius 2021* outerwear products are entirely made of
sustainable fabrics and are marked with the Moncler Born to Protect tag.

Moncler Born to Protect tag is reserved for Moncler products that are
entirely composed of sustainable fabrics, including recycled nylon and
polyester, organic cotton and other materials sourced under specific
standards.

(*) Moncler Genius collections presented on 25 September 2021
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Group Q1 21vs20 | 21vs19 Q2 21vs20 | 21vs19 Q3 21vs20 | 21vs19

EURm 2021 2020 2019 cFX cFX 2021 2020 2019 <FX cFX 2021 2020 2019 <FX cFX
Moncler 365.5 310. 378.5 +21% -2% 200.1 932 191.7 +118% +5% 4553 361.8 4250 +27% +10%
Stone Island - - - - - 56.2 - - - - 100.1 - - - -

Group total

Moncler Q1 21vs20 | 21vs19 Q2 21vs20 | 21vs19 Q3 21vs20 | 21vs19
EURm 2021 2020 2019 cFX cFX 2021 2020 2019 cFX cFX 2021 2020 2019 cFX cFX
DTC 279.2 236.3 2914 +22% -2% 139.2 64.2 145.6 +127% -2% 283.7 2022 253.4 +40% +15%
Wholesale 86.3 73.8 87.1 +17% -1% 60.9 29.1 46.1 +101% +29% 171.6 159.6 171.7 +10% +2%
Moncler +118%
Asia 198.1 132.7 1711 +53% +17% 84.4 49.0 78.2 +76% +9% 185.4 144.4 1537 +29% +24%
EMEA 113.9 135.7 153.9 -15% -25% 73.9 36.1 83.5 +103% -N% 191.3 153.6 195.6 +25% -2%
Americas 53.4 417 53.5 +34% +3% 41.8 8.1 30.0 +435% +40% 78.7 63.8 757 +29% +10%

Moncler
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Revenue YTD quarterly

performance

Group Q1 21vs20 | 21vs19 H1 21vs20 | 21vs19 9M 21vs20 | 21vs19

EURm 2021 2020 2019 cFX cFX 2021 2020 2019 <FX cFX 2021 2020 2019 <FX cFX
Moncler 365.5 310. 378.5 +21% -2% 5655 4033 570.2 +43% +1% 10209 7651 9953 +36% +4%
Stone Island - - - - - 56.2 - - - - 156.4 - - - -

Group total

Moncler Q1 21vs20 | 21vs19 H1 21vs20 | 21vs19 9M 21vs20 | 21vs19

EURm 2021 2020 2019 cFX cFX 2021 2020 2019 cFX cFX 2021 2020 2019 cFX cFX
DTC 279.2 236.3 2914 +22% -2% 418.4 3005 4371 +44% -2% 702.1 5027 690.4 +42% +4%
Wholesale 86.3 73.8 87.1 +17% -1% 147.1 102.8 133.2 +42% +10% 318.8 2624 3049 +23% +5%

Moncler

Asia
EMEA

Americas

Moncler

198.1
13.9
53.4

132.7
135.7
41.7

1711
153.9
53.5

+53%
-15%
+34%

+17%
-25%

+3%

282.6
187.8
95.2

181.7
171.9
49.8

249.3
237.4
83.6

+59%
+10%
+101%

+15%
-20%
+17%

4679 3261
3791 3255
173.9 113.6

403.1
433.0
159.3

+45%
+17%
+60%

+18%
-12%
+14%

1020.9 765.1
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Shareholding and IR contacts

SHAREHOLDING STRUCTURE* % N. Shares (m)
Double RS.r.l. 19.9% 54.4

Rivetti family** 3.9% 10.7

MARKET

Morgan Stanley Investment Management Company 1.5% 31.3

Capital Research and Management Company 4.8% 13.1

Blackrock Inc. 4.2% 1.5

Treasury Shares 1.5% 4.1

Other Shareholders 54.2% 148.5

TOTAL SHARES OUTSTANDING

100.0% 273.7

PAOLA DURANTE

Strategic Planning, Intelligence and Investor Relations Director
paola.durante@moncler.com

ALICE POGGIOLI

Investor Relations Senior Manager
alice.poggioli@moncler.com

CARLOTTA FIORANI

Investor Relations

carlotta.fiorani@moncler.com

investor.relations@moncler.com

(*) Last update 28.10.2021, Source Consob

(**) Includes Rivetex S.r.l. (Carlo Rivetti family), Mattia Rivetti Riccardi, Ginevra Alexandra Shapiro, Pietro Brando Shapiro and Alessandro Gilberti
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Disclaimer

This presentation is being furnished to you solely for your information and may not be reproduced or redistributed to any other person.

This presentation might contain certain forward-looking statements that reflect the Company’s management’s current views with respect to
future events and financial and operational performance of the Company and its subsidiaries.

These forward-looking statements are based on Moncler’s current expectations and projections about future events. Because these forward-
looking statements are subject to risks and uncertainties, actual future results or performance may differ materially from those expressed in or
implied by these statements due to any number of different factors, many of which are beyond the ability of Moncler to control or estimate. You
are cautioned not to place undue reliance on the forward-looking statements contained herein, which are made only as of the date of this
presentation. Moncler does not undertake any obligation to publicly release any updates or revisions to any forward-looking statements to
reflect events or circumstances after the date of this presentation.

Any reference to past performance or trends or activities of Moncler shall not be taken as a representation or indication that such
performance, trends or activities will continue in the future.

This presentation does not constitute an offer to sell or the solicitation of an offer to buy the Group’s securities, nor shall the document form the
basis of or be relied on in connection with any contract or investment decision relating thereto, or constitute a recommendation regarding the
securities of Moncler.

Moncler’s securities referred to in this document have not been and will not be registered under the U.S. Securities Act of 1933 and may not be
offered or sold in the United States absent registration or an applicable exemption from registration requirements.

Luciano Santel, the Manager in charge of preparing the corporate accounting documents, declares that, pursuant to art. 154-bis, paragraph 2,
of the Legislative Decree no. 58 of February 24, 1998, the accounting information contained herein correspond to document results, books and
accounting records.



