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Materiality matrix

The matrix was developed taking into account the following two dimensions of analysis:
the relevance of the group’s impact related to the topic (impact materiality, calculated by
multiplying the likelihood of the impact by its severity), and the relevance of the risk or
opportunity associated with the topic (financial materiality, calculated by multiplying the
probability of the risk by its theoretical magnitude). The combination of these two
perspectives resulted in the matrix below, which includes the related prioritization of

topics:
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