
MONCLER: MORE THAN 65 YEARS OF UNIQUE HERITAGE

1952 
The company is founded  

in Monestier-de-Clermont, 
near Grenoble (France)

2018 
Moncler launches a new creative 

project Moncler Genius—One House 
Different Voices

Moncler creates 
the first nylon jacket 

1954

’50 – ’60 
Moncler supplies products  

for important expeditions and  
for the Winter Olympic Games 

Moncler brand is acquired  
by Remo Ruffini 

2003

2013 
Moncler is listed on  

the Milan Stock Exchange

Moncler’s revenues  
surpassed 1bn euros 

2016

Moncler launches  
its directly managed  

e-commerce site in Korea 
2019

HISTORY

VALUES AND PURPOSE

PUSH FOR HIGHER PEAKS BRING OTHER VOICES IN EMBRACE CRAZY KEEP WARM PLAN BEYOND TOMORROW

EMBRACE THE EXTRAORDINARY AND DISCOVER THE GENIUS WITHIN

Revenues 
(Eur M)

+23%  
2003-2019 CAGR

A NEW ERA BEGAN

BUSINESS OUTLOOK AND STRATEGY

STRENGHTENING THE BRAND SELECTIVE EXPANSION OF PRODUCT CATEGORIES

INTERNATIONAL DEVELOPMENT  
AND CONSOLIDATION OF KEY MARKETS

At the end of 2019 a novel coronavirus, Covid-19, was first reported in Wuhan, in China, and from there it spread in many countries in the world. In most of these states, governments 
adopted stringent measures to limit the virus transmission which also affected Moncler's business.  

For the year 2020, management confirms that, consistent with the uncertainties related to the duration of this situation and within the limits of the actions taken to contain its 
negative effects, the following strategic lines will be implemented.

SUSTAINABLE BUSINESS DEVELOPMENT  
IN LINE WITH ITS FOUNDING VALUES

DIFFUSION OF A STRONG DIGITAL CULTURE FOCUS ON CLIENTS IN AN OMNICHANNEL APPROACH

COVID-19 ACTIONS

Remote working. All office-based employees where social distance restrictions have been enforced started to work remotely. Italian HQs are in 
remote working since 23 February. Stringent health measures guaranteed in all sites where people are at work 
Remuneration. Same level of salary guaranteed to all our people worldwide even if currently not working. Implemented application for government 
benefits. CEO waived its 2020 compensation. Executives renounced their variable compensation 
#stayhome. “Energy plan” activities in place for all Moncler’s people

PEOPLE

BRAND AND CLIENTS

OPEX AND CAPEX

CASH

Communication. Reset of content and tone of voice in line with current global situation. “Warmly Moncler” project currently communicated on our 
digital channels 
Clients. Knowing how to talk, engage and stay tune with clients, in particular with the domestic ones, will define the sector’s winners. Moncler’s 
“stores re-starting plan” in place

Core projects. Digital and e-commerce remain Moncler’s priority projects. All non-priority projects have been postponed. Capex cut by 30% in FY 2020   
Inventories. To preserve Brand’s integrity, we have immediately acted to reduce inventories by cutting OtB for FW20  
Marketing. Postponed Moncler’s products campaign. Reduced media budget 
Rents. Discussions with landlords in progress

Rigour. Cash is king is today more important than ever. Moncler has always been managed to safeguard Brand’s health and cash generation. This rigour 
is even stronger today and would support the Group to weather current storm 
Dividend. We have decided to withdraw the dividend payment to further strengthen Moncler’s balance sheet

2018 and beyond: 
The era of digitalisation

2008–2017 
10 years of expansion

2003–2007 
5 years of re-engineering

PRODUCT
Gammes, new categories

Icon products, outerwear

GENIUS

DISTRIBUTION
Retail development

Wholesale enhancement

Omnichannel

CLIENT
New Nationalities

New high-end segments

New attitudes

COMMUNICATION
Tailored/CRM communication

Traditional media

Digital
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YoY 
Rep.

YoY 
Const. FX

Americas 
Asia & RoW 

EMEA 

Italy

310.1

-22% -23%

-25% -25%

-23% -23%

53.5

171.1

108.1

45.8

41.7

132.7

101.2

34.5

-6% -7%

-18% -18%

Q1 2019 Q1 2020

14% 12%

45%

29%

13% 11%

43%

33%

378.5

YoY 
Rep.

YoY 
Const. FX

73.8

236.3

291.4

87.1Retail 

Wholesale

310.1

378.5

-18% -18%

-15% -15%

-19% -19%

23%

77%

24%

76%

Q1 2019 Q1 2020

Q1 2020 REVENUE ANALYSIS

investor.relations@moncler.com 

• Paola Durante  
Strategic Planning, Intelligence  
and Investor Relations Director  
paola.durante@moncler.com 

• Alice Poggioli  
Investor Relations Manager  
alice.poggioli@moncler.com 

• Carlotta Fiorani  
Investor Relations  
carlotta.fiorani@moncler.com

INVESTOR RELATIONS CONTACTS

(*)   Preliminary results to be approved by AGM on 11 June 2020; excluding IFRS 16 
(**) From 2013 to 2016 the number of stores is calculated with the previous counting method.  
       From 2017 to 2019 the number of stores is calculated with the new counting method.

2013—2019 FINANCIAL RESULTS: KEY HIGHLIGHTS

• Thursday, 11 June 2020  
AGM 

• Monday, 27 July 2020  
H1 2020 Financial Results 

• Thursday, 22 October 2020  
9M 2020 Interim Management Statement

FINANCIAL CALENDARSHAREHOLDING

Treasury Shares 
Market

2.2% 
64%

Ruffini Partecipazioni S.r.l. 22.5%
BlackRock Inc. 5.0%

Morgan Stanley Asia Limited 3.0%
Invesco Ltd 3.3%


