











































































































































































































































































































































































































































































































































































































Statutory Auditors with their report in terms of Article 19 of the Legislative

Decree no 39/2010, which did not raise any significant weaknesses of the

internal control system in relation to the financial reporting process.

The Independent Auditors have submitted to the Board of Statutory

Auditors a Report on auditor independence, as required by Article 17 of

Legislative Decree no 39/2010. Said report does not highlight any matters

that could compromise auditor independence or constitute a compatibility

issue in terms of said decree.

The Independent Auditor, together with other firms belonging to its

network, has received the following fees:

Euro 120,111 - audit services provided by KPMG S5.p.A. to
Moncler S.p.A;

Euro 205,619 — audit services provided by KPMG S.p.A. to
subsidiaries Industries S p.A., Moncler Enfant S.r.l. and Moncler
Lunettes S.r.l.;

Euro 179,690 — audit services provided by the KPMG S.p.A.
network to foreign subsidiaries Moncler Japan Corporation,
Moncler Shanghai Commercial Co. Ltd, Moncler France S.4.r.l.,
Mongcler Asia Pacific Ltd.; Moncler Shinsegae Inc., Moncler UK
Lid.;

Euro 22,750 — certification services provided by KPMG S.p.A. to
Moncler S.p.A;

Euro 2,590 - certification services provided by KPMG S.p.A. to
Italian subsidiaries Industries 5.p.A. and Moncler Enfant S.r.l.;
Euro 4,527 — certification services provided by the KPMG S.p.A.
network to foreign subsidiaries;

Eurc 63,587 — other services provided by KPMG S.p.A. to Moncler
SpA;

Eurc 89,508 — other services provided by the KPMG S.p.A.
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network to subsidiary Industries S.p.A..

Taking account of the engagements given by Moncler and other Group
companies to it and other firms in its network, the Board of Statutory
Auditors does not believe there are any issues in relation to the

independence of auditor KPMG S.p.A.

8. Omissions or censurable matters, opinions given and initiatives
undertaken

During the year, we did not receive any reports in terms of Article 2408 of
the ltalian Civil Code or reports of irregularities.

During the year, the Board of Statutory Auditors did not issue any opinions
or make specific observations under legal requirements.

During the work done and based on the information obtained, we did not
identify any omissions, censurable matters, irregularities or other
significant issues in need of reporting to the Regulatory Authority or
mention in this Report.

9. Remuneration policies

The Board of Statutory Auditors has reviewed the business processes that
lead to the establishment of the Company’s remuneration policies with
particular reference to the remuneration and incentives of persons in
charge of Control functions and the Manager in charge of preparing the
Company's financial reports.

The Board of Statutory Auditors has attended all meetings of the
Appointments and Remuneration Committee which has prepared
remuneration plans in accordance with the proposals made by the Board
of Directors,

10. Conclusion

Taking account of the specific duties of the Independent Auditors in terms

ATTACHMENTS



of accounting control and testing the reliability of the financial statements,
the Board of Statutory Auditors has no comments to make to the
Shareholders’ General Meeting in terms of Article 153 of the T.ULF,, in
relation to approval of the financial statements for the year ended 31
December 2016 as accompanied by the Management Report as presented
by the Board of Directors and the Board of Directors’ proposal for the

allocation of net profit for the year and for the distribution of dividends.

The three-year appointment of the Board of Statutory Auditors ends upon
approval of the financial statements. We thank you for your confidence

and trust in us.

Milan, 29 March 2017

THE BOARD OF STATUTORY AUDITORS
Mario Valenti
Antonella Suffriti

Raoul F. Vitulo
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GLOSSARY

BRAND AWARENESS
The extent to which consumers are familiar with the qualities
or image of a particular brand.

BRAND EQUITY

The commercial value that derives from consumer perception
of the brand name of a particular product or service, rather
than from the product or service itself.

CAGR
Coumpound Annual Growth Rate.

COMPARABLE STORES SALES GROWTH (CSSG)

Sales growth in DOS (excluding outlets) that have been open
for at least 52 weeks; the calculation also excludes stores that
have been extended and/or relocated.

CONCESSION
Directly managed mono-brand retail space located on the
premises of a department store.

CORPORATE OFFICES

Central organisational units tasked with setting strategy and
guidelines for the coordination and control of all operations
on behalf of Group subsidiaries and branches.

DEPARTMENT STORE

Large retail establishment with an extensive assortment in
variety and range of goods, organized into separate depart-
ments

DOS
Directly Operated Store, including free standing stores, travel

retail stores, concessions and outlets.

DOORS
Multi-brand and mono-brand wholesale stores.
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E-COMMERCE
Electronic commerce.

EBIT
Earnings Before Interest and Taxes (Operating result).

EBITDA
Earnings Before Interest, Taxes, Depreciation and Amortisa-
tion.

EMEA
Europe, Middle East and Africa.

FACON MANUFACTURER

Third party supplier carrying out the “cut-make-trim” phase
(facon) of the production cycle according to the so-called in-
dustrialised method.

FASHION WEEK

Fashion industry event lasting approximately one week, when
stylists, brands and fashion houses show their new collec-
tions, allowing buyers and media to observe the latest trends.

FLAGSHIP STORE
A mono-brand retail store which by its size and/or location
conveys the philosophy and image of the brand.

FREE STANDING STORE
A retail store that is located directly on a street, i.e. not in a
mall or shopping centre.

FULL TIME EQUIVALENT (FTE)
Average annual number of employees equivalent to full-time
workers.

KEY MONEY

An amount of money paid by the assignee to the assignor of
lease agreements in retail properties, representing the good-
will connected to the prestige of a specific location.
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KNOW-HOW

Practical knowledge of how to do something, information
in the form of unpatented inventions, formulae, models, de-
signs, methods and procedures, along with accumulated skills
and experience held by qualified company personnel.

MONO-BRAND STORE
A shop that exclusively sells clothing, accessories and prod-
ucts of a specific brand.

MULTI-BRAND STORE
A shop that sells different brands of clothing, accessories and
other products.

NET DEBT
The sum of cash and cash equivalents (-) and net long-term
and short-term borrowings (+).

NET WORKING CAPITAL
The sum of accounting receivables (+) inventory (+) and ac-
counts payable (-).

OTHER BRANDS DIVISION

Division established in 2009 and sold on 8 November 2013,
which included the Henry Cotton’s, Marina Yachting and Coast
Weber Ahaus brands, as well as the license for 18CRR81 Cer-
ruti.

OUTLET
A shop that sells products and collections from previous years
and seasons at discount prices.

PAYOUT RATIO
Ratio between total amount of dividends paid and net income,
including non-controlling interests.

RESORT LOCATION
Exclusive holiday destination.

RETAIL

Distribution channel for the sale of products or goods man-
aged directly by the Group through Directly Operated Stores
(DOS) or its own e-commerce website (www.moncler.com).

SHOP-IN-SHOP
Mono-brand wholesale space located on the premises of a de-
partment store.

SHOWROOM
A space used to display a company’s products, particularly to
wholesale customers.

STAKEHOLDER

Every entity that has a legitimate interest in the activity of an
organization and influences or is influenced by the organiza-
tion’s decisions.

SUPPLY CHAIN

Distribution processes that begin with the supply of materials
or components and end with the consumer, encompassing all
phases of production, wholesale and retail.

TRAVEL RETAIL STORE
Point of sale located in places where there is a high flow of
travellers, such as airports and train stations.

VISUAL MERCHANDISING
Promotional activity throughout windows and displays in
stores.

WHOLESALE

Distribution channel consisting in mono-brand and multi-brand
stores, which buy products from the company and resell then
to the final clients.
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CONTACTS

MONCLER S.P.A.

REGISTERED OFFICE

Via Enrico Stendhal, 47
20144 Milan — Italy
Phone +39 02 42203500

ADMINISTRATIVE OFFICE

Via Venezia, 1

35010 Trebaseleghe (Padua) — Italy
Phone  +39 049 93 23 111

Fax. +39 049 93 23 339

LEGAL INFORMATION
Authorized and issued share capital Euro 50.046.395,20

VAT, Tax Code and Chamber of Commerce enrollment No.: 04642290961

Iscr. R.E.A. Milan No. 1763158

SHOWROOM

Milan Via Solari, 33

Milan Via Stendhal, 47

Paris Rue du Faubourg St. Honoré, 7

New York 568 Broadway suite 306

Tokyo 5-4-46 Minami-Aoyama Omotesando Minato-Ku

www.monclergroup.com
www.moncler.com

INVESTOR RELATIONS
investor.relations@moncler.com

SUSTAINABILITY
sustainability@moncler.com

PRESS OFFICE
corporate.press@moncler.com

Creative Design: Pomo
Artworks: Kim Asendorf

MISTO

Carta da fonti gestite
in maniera responsabile
FSC

wiscog  FSC® C037286

ECF (Elemental Chlorine Free)
Heavy Metal Absence
Acid Free
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