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MONCLER

2020 RESULTS IMPROVED SIGNIFICANTLY IN THE SECOND PART OF THE YEAR
DRIVEN BY CHINA AND ONLINE.
CONTINUED STRONG CASH GENERATION

The Board of Directors of Moncler S.p.A. approved the draft of the consolidated results for the Financial
Year ended 31 December 2020'. Despite the negative impacts of the Covid-19 pandemic, Moncler
recorded a significant recovery in the second half of the year, confirming the strength of the Brand and
the effectiveness of the Group’s business model.

In detail, Fiscal Year 2020 recorded:
1 Consolidated Revenues: 1,440.4 million euros, -11% at constant exchange rates and -12% at current
exchange rates, compared to 1,627.7 million euros in 2019. In the fourth quarter, revenues were
equal to 675.3 million euros (+8% at constant exchange rates and +7% at current exchange rates)

1 Comparable Store Sales Growth®* -18% (-9% in the second half)

71 EBIT: 368.8 million euros with a margin of 25.6% compared (o a margin of 30.2% in 2019. In the
second half, the operating margin was equal to 39.0% compared to 36.8% in H2 2019

71 Net income: 300.4 million euros compared to 358.7 million euros in 2019, with a margin of 20.9%
(22% in FY 2019). In H2 2020, the net margin was equal to 32.0% compared to 27.3% in H2 2019,
also thanks to a tax benefit recorded in the second half of the year

T Net Financial Position: 855.3 million euros as of 31 December 2020 compared to 662.6 million euros

at 31 December 2019. As of 31 December 2020, lease liabilities were 640.3 million euros compared
to 639.2 million euros on 31 December 2019

The Board of Directors has also:
1 Proposed a dividend of 0.45 euros per share, equal (o 113.7 million euros’

71 Approved the preliminary results of the Consolidated Non-Financial Statement for Fiscal Year 2020
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' This note applies to all pages: all data including IFRS 16 impacts, if not otherwise stated. The financial position excludes
lease liabilities. Rounded figures to the first decimal place.

* Comparable Store Sales Growth account DOS (excluding factory outlet) open for at least 52 weeks and the online channel;
excludes relocated or enlarged stores.

’ Considering 252,766,821 shares, equal to total shares issued at 31 December 2020 net of treasury shares, subject to change
due to the possible use of treasury shares for the stock-based compensation and for any capital increase related to the deal
with Sportswear Company S.p.A.
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Remo Ruffini, Chairman and CEO of Moncler, commented: "2020 will remain marked in the world’s and in
Moncler’s history. Going back over all the thoughts, emotions and actions of these past months would only be
reductive, and [ usually like to look ahead, to the future. At the same time, I think it is important to acknowledge
those crucial moments when you act with courage amid uncertainty. This has been the strength that has guided

us through these past months, especially in the last key weeks of 2020.

In November, after a few months of cautious optimism and hope, we found ourselves back within the uncertainty

of rising infection rates, lockdowns, and the impossibility to plan. This has once again pushed us to demonstrate

Moncler's great ability to react, without which we would not be commenting on what I believe to be an exceptional

set of results. In 2020, revenues was equal to 1,440 million euros, with a 11% decrease and a sharp improvement

in the second part of the year, in particular in the fourth quarter, which grew 8%. EBIT was equal to 369 million
O

euros with a margin on sales of 26% while net cash surpassed 850 million euros. Meanwhile, we have maintained

strong focus on sustainability and on the targets set in the Moncler Born to Protect plan.

The final months of 2020 will always be remembered at Moncler, as in the midst of a difficult time for Italy and
the world, we announced the Stone Island deal. It is a union that I hoped for and pursued, and which was made
possible thanks to the common vision of two entrepreneurs, Carlo Rivetti and myself, who share the same ideals,
the same passion, the same love for their companies. With Stone Island, the Moncler Group strengthens its presence
in the growing new luxury segment, which is about community, experientiality and cross-fertilisation. It is “beyond
luzury’. A new journey has begun, challenging but, above all, exciting. And I think that together with Carlo and

all the people at Stone Island and Moncler, we will be able to make it unique”.
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Milan, 18 February 2021 — The Board of Directors of Moncler S.p.A., which met today, has examined and

approved the draft consolidated results for the Financial Year ended 31 December 2020.

Consolidated Revenues Analysis

In 2020 Moncler recorded revenues of 1,440.4 million euros, compared to revenues of 1,627.7 million euros in
2019, a decrease of 11% at constant exchange rates and of 12% at current exchange rates. In the fourth quarter,
despite the persistence of the negative effects of the measures undertaken to contain the pandemic, the Group
generated revenues of 675.3 million euros, up 8% at constant exchange rates and 7% at current exchange rates,
mainly driven by the strong expansion of the Chinese market, the growth of Korea and Japan and the excellent

performance of the online channel.

Revenues by Region

Fiscal Year 2020 Iiscal Year 2019 YoY growth %
(Furo/000) % (Euro/000) K exuh;:rt. ;:I;r;i eml?:r(u:f:fj
Asia 717,860 49.8% 715,244 43.9% +0% +2%
EMEA (excl.ltaly) 379,538 26.3% 463,530 28.5% -18% -18%
Italy 122,345 S.6% 184,989 11.4% -34% -34%
Americas 220,660 15.3% 203,942 16.2% -16% -15%
Total Revenues 1,440,409  100.0% 1,627,704  100.0% -12% -11%




Asia registered a positive performance in 2020 with 2% growth at constant exchange rates, and +26% in the
fourth quarter. Mainland China led the performance of the Region with strong double-digit growth in the year
with an acceleration in the last quarter, which was followed by Korea and Japan, both also improving in the last

months of the year.

In EMEA (excl. Italy), revenues decreased by 18% at constant and current exchange rates, with a slightly
improved performance in the fourth quarter (-13%). This was supported by good local demand which partially
offset the lack of tourists despite the temporary closure of some stores. Germany, Scandinavia and Russia recorded

the strongest performance in the year and also in the fourth quarter, with excellent results in both channels.

Italy recorded a 34% revenue decline in the year, and in the fourth quarter. The performance was significantly
impacted by the stringent measures implemented to contain the Covid-19 pandemic, which not only limited the
inflow of tourists but also led to the prolonged closure of stores. These impacts continued in the last months of the
vear when the main Italian stores were closed for several days during November and December, which are

important months for Moncler’s business.

In the Americas, revenues saw a decline of 15% at constant exchange rates and 16% at current exchange rates,

recovering in the fourth quarter (+5% at constant exchange rates) with positive performance in both channels.

Revenues by Distribution Channel

Fiscal Year 2020 Iiscal Year 2019 YoY growth %
(Furo/000) K (Furo/000) K (sxch:;;; 'I'A:Ii (‘((‘li:I:(”:::li
Retail 1,089,496 75.6% 1,256,918 77.2% -13% -12%
Wholesale 350,913 24.4% 370,787 22.58% -5% -5%
Total Revenues 1,440,409  700.0% 1,627,704  100.0% -12% -11%

In 2020, revenues from the retail distribution channel amounted to 1,039.5 million euros compared to 1,256.9
million euros in 2019, representing a decrease of 12% at constant exchange rates, due to the measures aimed at
reducing store traffic imposed by governments worldwide in 2020 to limit the spread of the virus and the
subsequent repeated closure of stores. Fourth quarter results marked a strong improvement (+5% at constant
exchange rates) led by Asia, in particular the Chinese market and e-commerce, which reported double-digit growth

with a sharp acceleration in the last quarter.

Revenues of DOS opened by at least 12 months (Comparable Store Sales Growth - CSSG) decreased by 18%, due
to the repeated lockdowns and the pandemic’s negative effects on stores’ traffic. In the second half the CSSG was

equal to -9%.

The wholesale channel recorded revenues of 350.9 million euros compared to 370.8 million euros in 2019, a
decrease of 5% at constant and current exchange rates, with double-digit growth in the fourth quarter (+31% at
constant exchange rates). The progressive improvement of the results in the second part of the year, and in
particular in Q4, was driven by important product reorders, a different timing in the shipments of the Fall/Winter

collections and by the excellent performance of e-tailers.
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Mono-brand Stores Distribution Network

As of 31 December 2020, Moncler’s mono-brand distribution network consisted of 219 retail directly
operated stores (DOS), an increase of ten units compared to 31 December 2019 of which two opened in Q4; and
of 63 wholesale stores (shop-in-shops, SiS), a decrease of one unit compared to 31 December 2019, considering

five conversions from wholesale to retail.

Net Openings

31/12/2020 30/09/2020 31/12/2019 FY 2020

Retail mono-brand stores 219 217 209 10
Asia 104 104 104 -
EMEA (excl. Italy) 01 59 50 5
ltaly 19 19 19 -
Americas 35 35 30 5
Wholesale mono-brand stores 63 63 64 1)

Analysis of Consolidated Operating and Net Resulis

In 2020 Moncler’s consolidated gross margin reached 1,089.6 million euros, equal to 75.6% of revenues
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compared to 77.7% in 2019. In the second half of the year, the gross margin was 78.1%. substantially in line with

the 78.3% in H2 2019. During the first half of 2020, the gross margin was negatively impacted by the pandemic’s

effects on revenues which caused significant inventory write-downs of the Spring/Summer 2020 collections.

In 2020, selling expenses were 463.6 million euros, or 32.2% of revenues compared to 30.0% in 2019. During
the second half of the year, Moncler recorded an important improvement in the incidence of selling expenses
thanks to the recovery of revenues and a greater control on costs related to the stores” management, in particular
in terms of rents and personnel. Selling expenses include 240.2 million euros of rents before the application of the
[FRS 16 (254.8 million euros in 2019).

General and administrative expenses were 173.4 million euros, equal to 12.0% of revenues compared to

10.5% in 2019, also in this case with an improved performance in the second part of the year.

The stock-based compensation plans, included in _
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