
MONCLER: MORE THAN 65 YEARS OF UNIQUE HERITAGE

1952 
The company is founded  

in Monestier-de-Clermont, 
near Grenoble (France)

2018 
Moncler launches a new creative 

project Moncler Genius—One House 
Different Voices

Moncler creates 
the first nylon jacket 

1954

’50 – ’60 
Moncler supplies products  

for important expeditions and  
for the Winter Olympic Games 

Moncler brand is acquired  
by Remo Ruffini 

2003

2013 
Moncler is listed on  

the Milan Stock Exchange

Moncler’s revenues  
surpassed 1bn euros 

2016

Moncler launches  
its directly managed  

e-commerce site in Korea 
2019

HISTORY

VALUES AND PURPOSE

PUSH FOR HIGHER PEAKS BRING OTHER VOICES IN EMBRACE CRAZY KEEP WARM PLAN BEYOND TOMORROW

EMBRACE THE EXTRAORDINARY AND DISCOVER THE GENIUS WITHIN

BUSINESS OUTLOOK AND STRATEGY

At the end of 2019 a novel coronavirus, Covid-19, was first reported in Wuhan, in China, and from there it spread in many countries in the world. In most of these states, governments 
adopted stringent measures to limit the virus transmission which also affected Moncler's business.  
For the year 2020, management confirms that, consistent with the uncertainties related to the duration of this situation and within the limits of the actions taken to contain its 
negative effects, the following strategic lines will be implemented.

2018 and beyond: 
The era of digitalisation

2008–2017 
10 years of expansion

2003–2007 
5 years of re-engineering

PRODUCT
Gammes, new categories

Icon products, outerwear

GENIUS

DISTRIBUTION
Retail development

Wholesale enhancement

Omnichannel

CLIENT
New Nationalities

New high-end segments

New attitudes

COMMUNICATION
Tailored/CRM communication

Traditional media

Digital

STRENGHTENING THE BRAND SELECTIVE EXPANSION OF PRODUCT CATEGORIES

INTERNATIONAL DEVELOPMENT  
AND CONSOLIDATION OF KEY MARKETS

SUSTAINABLE BUSINESS DEVELOPMENT  
IN LINE WITH ITS FOUNDING VALUES

DIFFUSION OF A STRONG DIGITAL CULTURE FOCUS ON CLIENTS IN AN OMNICHANNEL APPROACH

COVID-19 ACTIONS

Covid-19 protocol. People in the HQs and regional offices started to return to work from July following the implementation of stringent Covid-19 
protocols and severe sanitary procedures. Regular testing swabs have been granted to all employees. Surgical masks manufacturing has 
continued for Moncler’s employees and for the local community   
Remuneration. Same level of salary guaranteed to all Moncler’s people worldwide also in Q3 2020

PEOPLE

BRAND AND CLIENTS

OPEX AND CAPEX

SUSTAINABILITY PLAN

Communication. Reset of content and tone of voice in line with current global situation. Moncler Genius collections successfully launched with 
strong focus on digital 
Clients. Knowing how to communicate, engage and stay tuned with clients, in particular with the domestic ones, will define the sector’s winners. 
Business Regional Summits organised in October, for the first time entirely digital

Core projects. Digital and e-commerce remain Moncler’s priorities. North America e-commerce internalization successfully completed at the 
beginning of October   
Costs. Strict cost control measures in place. Temporary employees reduced in stores for the FW months, in particular in Europe. Rent renegotiations 
ongoing 
Rigour. Cash is king is more important than ever today. Moncler has always been managed to safeguard Brand’s health and cash generation. 
Today this rigour remains as strong as ever

Moncler “Born to protect”. Act on Climate Change; Think Circular; Be Fair; Nurture Genius; Give Back

Revenues 
(Eur M)

+23%  
2003-2019 CAGR

COVID-19 PANDEMIC IS ENHANCING UNCERTAINTIES ON 2020 RESULTS

COVID-19 
IMPACTS

Moncler is ready to restart stronger post Covid-19
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YoY 
Rep.

YoY 
Const. FX

YoY 
Rep.

YoY 
Const. FX

Americas 

Asia & RoW 

EMEA 

Italy

765.1

-29% -28%

-34% -34%

-19% -18%

159.3

403.1

302.4

130.6

113.6

326.1

239.2

86.3

-21% -21%

-23% -22%

9M 2019 9M 2020

16% 13%

41%

30%

15% 11%

43%

31%

995.3

502.7

262.4

304.9

690.4

Wholesale 

Retail

765.1

995.3

-23% -22%

-27% -27%

-14% -13%

31%

69%

34%

66%

9M 2019 9M 2020

9M 2020 REVENUE ANALYSIS

(*) Including IFRS 16 impacts; (**) As of 30 June 2020 the Group accounted lease liabilities for 622.9 million euros compared to 561.9 million euros as of 30 June 2019 

2017—2020 FINANCIAL RESULTS: KEY HIGHLIGHTS

investor.relations@moncler.comThursday, 18 February 2021 
FY 2020 Financial Results 
Thursday, 22 April 2021 
AGM — Q1 2021 Interim Management Statement 
Thursday, 27 July 2021 
H1 2021 Financial Results  

Thursday, 28 October 2021 
9M 2020 Interim Management Statement

INVESTOR RELATIONS CONTACTSFINANCIAL CALENDARSHAREHOLDING

Treasury Shares 
Market

2.2% 
64.3%

Ruffini Partecipazioni S.r.l. 22.5%
BlackRock Inc. 5.0%

Morgan Stanley Asia Limited 3.0%
Invesco Ltd 3.0%

CORPORATE GOVERNANCE: LATEST KEY HIGHLIGHTS

Renewal of the Board of Statutory Auditors 
2 women out of 3 in place until the approval  
of FY 2022 Financial Results

Remuneration policy 
New long-term incentive system approved  
with the new 2020 Performance Shares Plan

SUSTAINABILITY: FY 2019 KEY HIGHLIGHTS

100% of purchased down was DIST certified 

100% of outerwear manufacturers audited on 
ethical aspects in 2017-2019 
1° bio-based and carbon neutral down jacket and 
launch of a range of recycle garments

98% of stores with LED lighting  
100% of electricity derived from renewable 
resources in Italy 
31% of employees under the age of 30

56% women in management 

100% of employees covered by OHSAS 18001 health  
and safety certification 

2.8 million euros invested in local communities 


