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DOW JONES BEST-IN-CLASS WORLD AND EUROPE INDICES:
MONCLER GROUP TOPS THE TEXTILES, APPAREL & LUXURY GOODS INDUSTRY
FOR THE SEVENTH CONSECUTIVE YEAR

Milan, 4 May 2026 — For the seventh consecutive year, Moncler Group is confirmed in the Dow Jones
Best-in-Class World and Europe Indices, maintaining the highest score (91/100) within the ‘Textiles,
Apparel & Luxury Goods’ sector in the S&P Global Corporate Sustainability Assessment, as of March 23rd,
2026.

The Dow Jones Best-in-Class Index is a gold standard for corporate sustainability at a worldwide level
and a trusted reference standard for investors who include sustainability considerations in the decision-
making process of their investments. The index includes the leading sustainability-driven companies
based on economic, environmental and social responsibility criteria, which are analyzed by S&P Global,
one of the world's foremost providers of credit ratings, benchmarks and analytics who conducts the
assessment of more than 9,200 companies.

“Being included in the Dow Jones Sustainability World and Europe Best-in-Class Indices for the seventh
consecutive year, and achieving the highest score in our sector, is a recognition that fills us with pride
while reinforcing our sense of responsibility in the way we do business.

We continue on our journey with commitment, discipline and passion, aware that there is still much that
can and must be done,” comments Remo Ruffini, Executive Chairman of Moncler S.p.A.

Every year Moncler Group reports on its sustainability performances and targets in the Consolidated
Sustainability Statement included in the Annual Report.

Key achievements in 2025

e >55% of yarns and fabrics used in 2025 collections made with “preferred”! materials (>43% in 2024);

e >60% of nylon used in 2025 collections coming from recycled materials (>50% in 2024);

e >55% of cotton used in 2025 collections coming from organic or recycled materials (~37% in 2024);

e Key suppliers? engaged in an awareness program to promote supply chain decarbonization, with
30% of them supported in the definition of their own emissions reduction plan;

e -46%in scope 1 and 2 COse absolute emissions vs 20213 ;

e 100% of electricity used at own directly operated corporate sites worldwide (production sites, offices,
logistic hub and stores) from renewable sources since 2023;

e 71% of women in total Group workforce and 53% of women in management?;

e EDGE Certification for equal pay between women and men obtained for the Moncler brand at global
level;

e >163,000 people most in need protected from the cold over the last five years.

" Materials that aim to deliver reduced impacts compared to the conventional equivalents used by the Moncler Group (for example recycled,
organic, from regenerative agriculture or certified according to specific standards).

2Tier 1 suppliers selected in 2025 by emission impact, spend relevance and business relevance

®The scope 1 and 2 CO2e emissions (market-based) are calculated assuming Stone Island as consolidated from 1 January 2021.

“It includes managers, senior managers, executives and senior executives


https://www.monclergroup.com/v3/assets/blt61bda6b71f29a239/blt045d4d3f55ee3c5a/69c41c93fc5d0628f24862ef/Moncler-Group-Annual-Report-2025.pdf
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The Group's commitment continues with the SIDE by SIDE Sustainability Plan, which is guided by the
belief that great ambitions can only be achieved through a collective effort involving the company and
its people, the supply chain, and institutions. Among its various commitments, the Group reaffirms its
objective to further reduce CO, emissions both at directly managed corporate sites and across the supply
chain, to increase the use of lower-impact fabrics and yarns compared to conventional solutions (by
2028: 270% recycled nylon, 265% organic or recycled cotton, 275% wool certified under specific
standards), to implement programmes to strengthen social standards across the supply chain, and to
support local communities through dedicated projects to protect people in need from the cold (2150,000
over the three-year period 2026-2028).

About Moncler Group
With its brands Moncler and Stone Island, Moncler Group represents a new concept of luxury, one that moves

beyond conventions and continually strives for uniqueness, creativity and innovation. Alongside supporting its
brands through shared corporate services and expertise, Moncler Group aims to preserve their strong,
independent identities, each rooted in authenticity and deep connections with their communities, while drawing
inspiration from the worlds of art, culture, music, and sport. Operating in all key international markets, the
Group distributes its brands’ collections in more than 70 countries through directly-operated physical and
digital stores, as well as selected multi-brand retailers, department stores, and e-tailers.



