MONCLER

GROUP

ROBERTO EGGS STEPS DOWN FROM CHIEF BUSINESS & GLOBAL MARKET OFFICER ROLE
AND REMAINS ON THE BOARD OF DIRECTORS OF MONCLER S.P.A.
AS A NON-EXECUTIVE MEMBER

Milan, 20 January 2026 - Moncler S.p.A. announces that Roberto Eggs, effective from March 1912026,
will step down from the role of Chief Business and Global Market Officer to pursue a new professional
chapter. Eggs will continue his collaboration with the Group as a non-Executive Director of Moncler
S.p.A. Board of Directors.

Roberto Eggs joined Moncler in 2015 and has played a key role in the Group’s evolution, leading a
transformation of the retail culture toward greater customer centrality. Thanks to his leadership,
Moncler has significantly strengthened its international presence, and reinforced its distribution
network, consolidating the global positioning of its brand.

Remo Ruffini commented: “l would like to thank Roberto for his great contribution over more than ten
years to the development of our Group and to the creation of a solid retail culture, which today relies
on a strong and competent team. | am very pleased that Roberto will continue to be part of our Board
of Directors, where his experience and perspective will remain a valuable asset for Moncler.”

Roberto Eggs stated: “l thank Remo for the trust placed in me over the years, and | am proud to have
contributed to the extraordinary journey of this great company. My connection with the Group remains
very strong, and | am happy to continue following and supporting Moncler as a member of its Board of
Directors.”

Roberto Eggs’s departure will be governed by the terms and conditions of his Directorship Agreement
and will be disclosed in accordance with legal requirements.
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About Moncler

With its brands Moncler and Stone Island, Moncler Group represents the expression of a new concept of luxury
that goes beyond conventions and is always in search of uniqueness, creativity and innovation.

Alongside supporting its brands through shared corporate services and knowledge, Moncler Group aims to
maintain their strong independent identities based on authenticity and deep connections with their
communities while taking inspiration from the worlds of art, culture, music, and sports.

Operating in all key international markets, the Group distributes its brands’ collections in more than 70
countries through directly operated physical and digital stores as well as selected multi-brand doors,
department stores and e-tailers.



