


CMD

2022

MONCLER

GROUP

2022

Capital Markets Day

Agenda

WELCOME
70 YEARS OF MONCLER

MONCLER BRAND
AN EVER-EVOLVING BRAND

MAKING SUSTAINABILITY OUR
NEW NORMAL

A NEW ERA OF DIGITAL
CONNECTION AND ENGAGEMENT

COFFEE BREAK

N OMMUNITY OBSESSEDN]
MULTICHANNEL ORGANISATION

SUPPLY CHAIN EVOLUTION
O&A

Remo Ruffini

Gino Fisanotti

Gino Fisanotti,
Mina Piccinini

Gino Fisanofti,
Stephan Garandet

Roberto Eggs

Stella King, Robert Norton

Luciano Santel

Francesca Bacci
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STONE [SLAND

40 YEARS OF STONE ISLLAND
THE NEXT CHAPTER

O&A
COFFEE BREAK

MONCLER GROUP
(12022 REVENUE RESULTS

O&A
END OF THE WORKS

Carlo Rivetti

Roberto Eggs
Romeo Ruffini
Francesco Omodei Sale

Roberto Eggs
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70 YEARS OF
MONCLER:
\TALKS WITH
REMO RUFFINI

Remo Ruffini

MONCLER

GROUP
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oooooooooooo

A NEW CHAPTER FOR MONCLER

A Brand made of

LHREE DIMENSIONS
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THREE DIMENSIONS

1O REACH A BIGGER AND BROADER AUDIENCE
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OUR FUTURE WILL BE BUIL/T ON THE BASE OF

WHAT WE HAVE LEARNT SO FAR
AND WHAT WE ARE DREAMING OF
FOR OUR BRAND.
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COMMUNITY yaenen

one-10-oNE DIGIT'AL
eveppeD SUS TAINABILITY
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COMMUNITY

means

SHIFTING TO A CULTURE-FOCUSED APPROACH
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CREATE SPACES
WHERE PEOPLE CAN JOIN-IN
AND BELONG-10
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AT TENYTITION Economy
CULTURAL LOYALTY
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2 MONCLER

1952 MAN
BTz CRAIG GREEN
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PHYSICAd AND DIGF T'ALSAME.

LANGUAGLE, ENERGY
ANDAPPROACH
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IN-BORN

SUSTAINABILITY
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HUMILITY « AMBITION
TO MOVE MOUNTAINS
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NEXT-GEN PEOPLLE
NEXT-GEN MATERIAL
NEXT-GEN WAY OF DOING BUSINESS
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FROM LOGO TO BRAND
OWN THE MARK k-
MOVE INTO THENEW=LUXURY"WORLD
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STONE ISLAND AND MONCLER
ARE DIFFERENT
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